
ADGBM Module Descriptions 
 

IBM10100 International Business Communications 

Successful business communication is the corner stone of a thriving and successful business. 
It therefore, requires the utilisation of concepts covered in previous English courses drawing 
them together with the core concepts of business and management into a consistent, 
integrated and detailed whole. The use of written forms of communication is central to this 
course. It provides the opportunity to put theory into practice. 

 

IBM10200 Principles of Management  

This module introduces students the fundamentals theories of both management and 
organizational behaviour with application of business management system. Topics covered 
include planning and decision making; leadership and interpersonal relations; methods to 
motivate employees and etc.  Students will also learn the organisation’s structure and the 
cause of management change.  

 

IBM10350 Data Analytics 

This module aims to prepare and equip students the basic knowledge in data analytics. 
Students will use various mathematical and statistical tools to analyse the data for deeper 
understanding of the patterns and structures within the data for predictions and to support 
decision making.  

 

IBM10450 E-Commerce Management 

The aim of the course is to introduce students to the fundamental principles of e‐ 
Commerce and the role of management; the underlying technologies and the application of 
tools and services to the development of small scale e‐Commerce applications. 

 

IBM10500 Fundamentals of Marketing 

In this module, students will learn how to create value and gain loyal customers, by 
targeting the correct market, and building customer relationships. The changing nature of 
consumer expectations means that marketers must learn how to build communities in 
addition to brand loyalty. 

 

IBM10700 Principles of Economics 

This module provides students with a basic understanding of the both micro and macro- 
economic theories and analysis of economic issues in a logical manner and their possible 
impacts in real life. Students will explore key concepts in understanding the operation of a 
market economy, key concepts that explains the structure and performance of the economy.  

 

IBM10800 Global Business Environment  

This module presents international business in a comprehensive yet concise framework. 
Real-world examples and engaging features help to bring the concepts to life and make 



international business accessible for all students. It focuses on the crucial role of emerging 
markets in today’s global marketplace. 

 

IBM10950 Managing Change 

This module explores the need for organisations to meet and to cope with changing 
conditions as organisations grow and develop.  Some changes are planned, some are not. 
Forces for change may come from within the organization or external forces. Students will 
learn the knowledge and skills required to promote the use and implementation of 
innovative work practices to effect change and manage changes.  

 

IBM20100 Legal Aspects of Business 

This module aims to instil a keen understanding and appreciation of the legal aspects of 
business. Students will learn the main principles of law relating to business transactions and 
be inculcated with the knowledge and understanding of the legal system within global 
business environments; with main reference to Singapore’s legal framework. 

 

IBM20250 Luxury Brand Marketing 

Brands are intangible assets, thus creating and nurturing a strong brand is always a 
challenge particularly for luxury goods. Marketing luxury goods requires specific principles 
to enhance and preserve the image of finest quality and exclusiveness. This module explores 
the specificities of marketing and essentials strategies of effective marketing of luxury 
brands.  

 

IBM20300 International Strategic Management 

This module presents current strategic management theories and practice in an engaging 
and easy-to-read format. It effectively blends theory with plenty of opportunity to practice 
throughout the module, providing students with the ideologies, ethical dilemmas, and 
unique strategies of today's real managers and organizations in action. 

 

IBM20450 Managing Human Capital for Service Excellence 

This module provides students with knowledge on human capital management and the 
strategic role it plays in a fast-moving business environment. It aims to impart students with 
the knowledge and skills to manage human capital for service excellence.  Students will 
learn that an organisation that focuses on competitive challenges such as globalisation, 
technology, managing change, and cost containment will have an edge over others. The 
module will cover the various functions of HCM such as recruitment and selection, 
employee relations, training and development, managing performance and industrial 
relations. 

 

 

 

 

 



 

 

 

IBM20500 Accounting for Business Decision Making  

This module provides an introduction into the fundamentals of Financial Accounting and 
Management Accounting. However, the module will focus more on the accounting function 
internal to organizations. The Financial accounting component includes a general 
introduction into the different use of Financial and Management accounts, Profit & Loss 
statement, Balance Sheet, analysis and interpretation of financial statements. 

Management accounting is concerned with the analysis of and accounting for costs, 
management planning, decision making and control. The module covers areas such as types 
and costs behaviour and cost volume profit analysis for decision making.  

 

IBM20750 Social Media and Business 

Social media can be powerful marketing tools for businesses. This module will delve into the 
major internet-based social media, the technology, interface and etiquette. It will focus on 
learning to use social media as a marketing tool to establish and maintain businesses’ online 
presence.  

 

IBM20850 Research Methods 

This module focuses on the theory and practice of qualitative research. Successful data 
collection and analysis is imperative in the advancement of any given industry. It requires 
the utilisation of skills from basic statistical analyses to qualitative analytical techniques. 

 

IBM20950 Contemporary Issues in International Business 

This module aims to provide a comprehensive introduction to the key aspects of operations 
and management of international business placed within organizational, environmental and 
managerial context. Students will examine international business trends globally, and in the 
context of emerging markets and to analyse and compare the suitability of different 
strategies to be adopted by managers of MNEs.  

 
 

 


