
Module Synopsis 

 

Bachelor of Arts (Hons) Business (Top-Up) 
 

Strategic Thinking 

1. To analyse the evolution of strategy as both an academic discipline and cornerstone of business 

thinking and senior management behavior.  

2. To critique the processes by which organisations identify and achieve their aims 

3. To analyse the socio-economic consequences of implementing strategic development 

 

 

Globalisation: Challenges and Opportunities 

 

1. To develop a thorough knowledge and understanding of the core concepts and theories that 

relate to globalisation  

              and the international political economy 

2. To identify and evaluate key drivers of globalisation and their impact on international and global 

business 

3. To analyse contemporary manifestations of ‘globalisation’ 

4. To provide students with a framework for analysing and evaluating globalization 

conceptualisations that underpin the  

              globalisation debate within the field of business and how this relates to contemporary global  

              and political issues 

 

International Human Resource Management 

 

The module aims to provide students with a knowledge and critical understanding of international 

trends and developments of human resource management. Students will engage with current 

thinking and research International Human Resource Management (IHRM) including 

internationalisation of business, intercultural management and comparative approaches to HRM 

in selected countries. 

 

Strategic Marketing 

To make students aware how organizations can take a strategic approach to marketing 

planning and control. This module will outline the stages of the process from marketing audit 

through to strategic decision-making in order for an organization to achieve a competitive 

advantage. In doing so students will understand how a number of analytical models and 

techniques might be applied to marketing planning and control, resulting in improved marketing 

performance. 

 

Dissertation 

The project aim is for students to demonstrate the application of knowledge and skills gained 

during the undergraduate programme of study in an independent, self-motivated, enquiring and 

problem-solving manner. This serves to extend, underpin and enhance learning through the 

identification of a business/management problem which requires theoretical research, structured 

data collection, subsequent analysis leading to conclusions and recommendations. 

 


